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Salesforce E-Commerce Integration Plugins for
Two-Way Sync: An In-Depth Analysis

Overview of Two-Way E-Commerce Integration with Salesforce

Integrating Salesforce CRM with e-commerce platforms in two directions (bi-directional sync) means

data flows seamlessly both ways – from the online store into Salesforce and from Salesforce back to the

store. This eliminates data silos and manual data entry, ensuring that customers, orders, products, and

inventory information remain consistent and up-to-date across systems(Source: smartosc.com)

(Source: smartosc.com). For example, when an item is purchased or restocked on the e-commerce side,

the integration immediately updates inventory levels and order status in Salesforce, and vice versa,

providing teams with real-time information (Source: smartosc.com)(Source: smartosc.com). Two-way
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integration enables a unified 360° view of customers (combining online purchase history with CRM data),

which in turn supports more personalized marketing, accurate sales forecasting, and better customer

service (Source: smartosc.com)(Source: smartosc.com). In summary, a robust two-way Salesforce

integration with your e-commerce platform improves operational efficiency and customer

experience by syncing data in real time and automating workflows(Source: smartosc.com)(Source:

smartosc.com).

Modern integration solutions achieve this via pre-built connectors or middleware that hook into both

Salesforce’s API and the e-commerce platform’s API. These plugins and integration services range from

native AppExchange apps that install into Salesforce, to third-party integration platforms (iPaaS)

that sit in the cloud. In the sections below, we explore leading connectors for popular e-commerce

platforms – Shopify, Magento, WooCommerce, and BigCommerce – with a focus on their two-way

sync capabilities, features, pricing, and real-world usage in IT and e-commerce operations.

Top Plugins and Connectors for Salesforce E-Commerce

Integration

Shopify ↔ Salesforce Integration Solutions

Shopify is a widely used platform for online stores, and there are several popular connectors to integrate

Shopify with Salesforce. These tools enable automatic syncing of Shopify store data (customers, orders,

products, etc.) into Salesforce and often support updates flowing back to Shopify. The leading solutions

include eShopSync for Shopify (by Webkul), integration services from MakkPress Technologies, and

apps like Sync Made Easy. Each offers two-way sync capabilities with varying features and pricing.

eShopSync for Shopify (Webkul) – A dedicated Salesforce-AppExchange application by Webkul,

eShopSync is one of the most widely adopted Shopify–Salesforce connectors. It provides real-time,

bi-directional synchronization of key data: customers, collections/categories, products, and

orders(Source: store.webkul.com)(Source: sfapps.info). This means that new orders or customer

records from Shopify automatically appear in Salesforce, and (with add-ons) changes in Salesforce

(e.g. product info or inventory updates) can be pushed back to Shopify (Source: eshopsync.com).

eShopSync supports multiple Shopify stores connected to a single Salesforce org – a big plus for

multi-brand or multi-region businesses (Source: sfapps.info)(Source: sfapps.info). It installs natively

in Salesforce (as a package from AppExchange) and includes a friendly interface for field mapping

and Shopify object management inside Salesforce (Source: eshopsync.com)(Source:

eshopsync.com). Key features highlighted include real-time sync, support for custom field mapping,

and the ability to treat Shopify customers as Salesforce Accounts/Contacts and orders as Salesforce

objects (Source: store.webkul.com)(Source: store.webkul.com). According to its AppExchange listing,

Principles of Salesforce & E-Commerce Two-Way Sync

Page 2 of 25

https://cirra.ai/articles/salesforce-manufacturing-implementation-guide
https://www.smartosc.com/top-magento-salesforce-integration-solutions-for-australian-businesses/#:~:text=Integrating%20Magento%20with%20Salesforce%20offers,marketing%20and%20personalized%20customer%20experiences
https://www.smartosc.com/top-magento-salesforce-integration-solutions-for-australian-businesses/#:~:text=of%20customers%2C%20making%20it%20easier,customer%20support%20and%20service%20personalization
https://www.smartosc.com/top-magento-salesforce-integration-solutions-for-australian-businesses/#:~:text=Automated%20Workflows%20and%20Reduced%20Manual,Entry
https://www.smartosc.com/top-magento-salesforce-integration-solutions-for-australian-businesses/#:~:text=,data%20remains%20consistent%20across%20both
https://store.webkul.com/Shopify-Salesforce-Connector.html#:~:text=this%20application%2C%20admin%20can%20easily,track%20sales%20and%20growth%20trends
https://www.sfapps.info/shopify-salesforce-integration/#:~:text=%2A%20Real,to%20fit%20your%20business%20needs
https://eshopsync.com/shopify-salesforce-connector/#:~:text=Features
https://www.sfapps.info/shopify-salesforce-integration/#:~:text=%2A%20Real,fields%20to%20fit%20your%20business
https://www.sfapps.info/shopify-salesforce-integration/#:~:text=,to%20fit%20your%20business%20needs
https://eshopsync.com/shopify-salesforce-connector/#:~:text=Shopify%20Salesforce%20Connector%20acts%20as,first%20approach
https://eshopsync.com/shopify-salesforce-connector/#:~:text=Features
https://store.webkul.com/Shopify-Salesforce-Connector.html#:~:text=%2A%20Synchronize%20e,adding%20on%20effective%20data%20utilization
https://store.webkul.com/Shopify-Salesforce-Connector.html#:~:text=,Salesforce%20end%20adding%20on%20effective
https://cirra.ai/?utm_source=pdf
https://cirra.ai/articles/salesforce-ecommerce-two-way-sync


eShopSync for Shopify is highly rated (5.0 stars) with over a hundred customer reviews, indicating

strong reliability (Source: store.webkul.com). Pricing is subscription-based: about $15 USD per

user per month (or $150/user/year) with a free trial (Source: sfapps.info). Webkul also notes that

certain advanced features like two-way product sync, multi-currency, and meta-field mappings are

available as paid add-ons for more complex use cases (Source: eshopsync.com). Overall,

eShopSync (Webkul) is a robust solution used by many Salesforce customers for real-time, bi-

directional Shopify integration(Source: sfapps.info)(Source: smartosc.com).

MakkPress Shopify–Salesforce Integration Services – MakkPress Technologies is a Shopify Plus

partner and development agency that offers custom Salesforce CRM integration for Shopify.

Rather than a packaged AppExchange app, MakkPress provides expert services to implement and

tailor the integration via APIs or third-party tools (Source: makkpress.com). They emphasize being

able to integrate Shopify with CRM and other systems through custom app development and API

integration, which is useful if a business has unique requirements beyond what off-the-shelf

connectors offer (Source: makkpress.com). In practice, a MakkPress integration might involve setting

up middleware or using existing APIs to ensure two-way data flow (e.g. orders/customers from

Shopify to Salesforce, and maybe inventory or fulfillment statuses back to Shopify). This option is

well-suited for organizations that need a highly customized or complex integration and want

support from experienced developers. While MakkPress doesn’t have a single “plugin” to install,

they’re noted for CRM integrations expertise – important when one needs a tailored solution or has

multiple systems to connect (Shopify, Salesforce, maybe ERP etc.) (Source: makkpress.com)(Source:

makkpress.com). Pricing for such services is project-based (MakkPress cites hourly/project

engagement models), generally starting in the low thousands of dollars for an integration project

(Source: makkpress.com)(Source: makkpress.com). In summary, MakkPress acts as an integration

consultant/implementer for Shopify and Salesforce, delivering two-way sync through custom

development rather than a plug-and-play app.

Sync Made Easy (HIC Global Solutions) – This is an AppExchange-listed connector specifically

built for Shopify–Salesforce integration, known for its no-code setup and multi-store support.

Sync Made Easy provides real-time synchronization of Shopify data (products, customers, orders)

with Salesforce, similar to eShopSync (Source: sfapps.info)(Source: sfapps.info). It

</current_article_content>advertises a “zero-code” integration and the ability to manage multiple

Shopify stores from one Salesforce interface (Source: appexchange.salesforce.com). Notably, Sync

Made Easy supports features like multi-currency and multi-store, and it emphasizes ease-of-use

(targeting business users who can configure syncs without coding). User feedback for this app has

been positive: reviewers report that it “keeps Shopify and Salesforce data perfectly aligned” and

saves a lot of manual work, with smooth and accurate syncing of orders, customers, and products

(Source: slashdot.org)(Source: slashdot.org). The support team from HIC Global is frequently praised

for being responsive and helpful (Source: slashdot.org). Sync Made Easy’s pricing model is typically
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a subscription (monthly/annual licensing via AppExchange, often per org or per number of stores

rather than per user). In reviews, even mid-size organizations (500–1000 employees) have

successfully used it for over 6 months, indicating it scales to moderate data volumes (Source:

slashdot.org)(Source: slashdot.org). This solution is a strong alternative to eShopSync for Shopify

users, especially if they value a very simple setup process and great vendor support.

Other Notable Shopify Integrations: Aside from the above, Shopify’s own App Store offers some

connectors like CRM Perks: Salesforce Sync (which primarily sends Shopify data to Salesforce)

(Source: sfapps.info) and solutions by companies like miniOrange for real-time two-way sync (Source:

plugins.miniorange.com). Additionally, iPaaS platforms such as Zapier and Workato can integrate

Shopify and Salesforce via pre-built workflows. For example, Zapier can automatically create a Salesforce

contact whenever a new Shopify customer is added, or vice versa, without custom code (Source:

sfapps.info). These third-party automation tools are useful for simpler integrations or specific one-way

flows, though they may require setting up two separate “Zaps” to achieve a true two-way sync (one for

each direction). They are typically cloud services with monthly plans and can be a quick fix for basic

needs, but may not handle complex objects or high volume as well as dedicated Salesforce plugins.

Magento (Adobe Commerce) ↔ Salesforce Integrations

Integrating Magento 2 (Adobe Commerce) with Salesforce is crucial for many retailers to sync their e-

commerce data with CRM. The leading connectors in this space are Webkul’s Salesforce Connector for

Magento 2, Magenest’s Magento 2 Salesforce Integration extension, and integration platforms like

Zapier or Skyvia. These solutions vary in approach: Webkul and Magenest are native Magento

extensions installed on the Magento side, whereas Zapier/Skyvia are external platforms. Key capabilities

to compare include support for two-way sync, types of data synced, and ease of deployment.

Webkul Salesforce Connector for Magento 2 – Webkul (the same company behind eShopSync)

offers a robust Magento 2 connector that is widely recognized as a powerful, native integration

solution (Source: smartosc.com)(Source: smartosc.com). According to industry reviews, Webkul’s

Magento connector is “one of the most robust and widely adopted” options, designed for seamless

real-time sync of customers, orders, and products between Magento and Salesforce (Source:

smartosc.com)(Source: smartosc.com). Importantly, it supports bidirectional (two-way) data

transfer, so changes made in Salesforce (e.g. editing a product or customer record) can be sent

back to Magento, not just one-way from Magento to CRM (Source: smartosc.com). Businesses can

map custom fields between Magento and Salesforce, giving flexibility to accommodate custom data

structures (Source: smartosc.com). The connector is optimized for both B2C and B2B use cases –

for example, it can sync accounts, contacts, and even Salesforce opportunities or quotes for

wholesale scenarios (Source: store.magenest.com)(Source: smartosc.com). Webkul’s extension

operates in real-time via API calls (for instantaneous updates) and can also do batch sync via
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Magento’s cron for large data loads or initial data population (Source: store.magenest.com)(Source:

store.magenest.com). Configuration is done in Magento’s admin panel, where the store owner can

enter Salesforce credentials and choose which data to sync. This extension is a one-time purchase

(licensed per Magento installation) – it costs around $399 for the base product (Source:

store.magenest.com), with optional support periods (e.g. $120 for 12 months support) (Source:

store.magenest.com). Webkul being a Salesforce AppExchange partner and having 14+ years of

experience is also highlighted, lending credibility to the solution (Source: webkul.com). In practice,

Webkul’s Magento connector is chosen by companies that need a reliable, enterprise-grade

integration with features like two-way sync and support for high data volumes. It’s frequently

updated for compatibility (e.g. supports the latest Magento 2.4.x and Salesforce API versions)

(Source: store.magenest.com)(Source: store.magenest.com). Reviews indicate it is a dependable

solution for large catalogs and multi-site Magento setups, provided that Magento’s APIs are

properly configured. Webkul’s own clients have testified that the team is very experienced in setting

up this plugin and handling any issues with expertise and patience (Source: webkul.com)(Source:

webkul.com), underscoring the strong support available.

Magenest Magento 2 Salesforce Integration – Magenest is a Magento extension developer (and

official Salesforce partner) that offers a plug-and-play extension to sync Magento data to

Salesforce CRM. The Magenest extension focuses primarily on syncing data from Magento into

Salesforce (one-way by default). It automatically transfers entities like customers

(contacts/leads), products, orders, as well as Magento-specific data like quotes or even

campaigns to corresponding Salesforce objects (Source: store.magenest.com)(Source:

smartosc.com). Notably, Magenest supports syncing over 100+ data fields out-of-the-box (Source:

store.magenest.com), covering standard fields for accounts, leads, contacts, products, orders, etc.,

and allows custom field mapping so you can align Magento fields with Salesforce fields as needed.

This gives a lot of flexibility in what data is shared. The extension uses Salesforce’s API and can

operate in near real-time (API push) for immediate updates, while also supporting scheduled sync

via cron jobs for regular batch updates (Source: store.magenest.com)(Source: store.magenest.com).

One limitation is that two-way sync is not standard – Magenest’s FAQ clarifies that the extension

does not support updates coming from Salesforce back to Magento by default; achieving true bi-

directional sync would require custom development or customization of the extension (Source:

store.magenest.com)(Source: store.magenest.com). This means that in the base product, Magento is

the source of truth pushing data to Salesforce (which is sufficient for many use cases like e-

commerce orders feeding CRM). Despite that, the extension is very popular for its reliability in one-

way syncing – it’s highly rated (100% 5-star from 190+ reviews on Magenest’s store) (Source:

store.magenest.com) and praised for being straightforward to install and configure(Source:

smartosc.com). Magenest provides a user-friendly configuration in Magento admin and even has

features like queue management, sync logs, and the ability to manually re-sync or export data as

CSV/XML for verification (Source: store.magenest.com)(Source: store.magenest.com). The cost is
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$399 one-time for a license (with free updates for a period and optional support plans) (Source:

store.magenest.com), making it a one-off investment. Magenest’s extension is a great fit for

merchants who want a quick, out-of-the-box way to get Magento data flowing into Salesforce,

enabling sales and marketing teams to see e-commerce information. For instance, it can sync

Magento orders into Salesforce as Opportunities or custom Order objects, and sync customers as

Leads/Contacts, which empowers Salesforce users with e-commerce insights (Source:

smartosc.com)(Source: smartosc.com). Many mid-sized businesses use this solution to enable

marketing automation (passing Magento customer activities into Salesforce/Pardot) and to give sales

reps visibility into customer purchase history from within Salesforce (Source: smartosc.com)(Source:

smartosc.com).

Zapier and iPaaS Alternatives – For smaller businesses or those with simpler needs, Zapier and

similar integration platforms (like Skyvia, Workato, or Salesforce’s own MuleSoft Anypoint for

enterprise) provide another route to connect Magento and Salesforce. Zapier does not have a native

Magento connector out-of-the-box (Magento’s API might require a custom integration or the use of

webhooks), but it’s mentioned as a flexible approach especially for Magento Open Source users

(Source: smartosc.com)(Source: smartosc.com). For example, a Zapier workflow could be set up

such that whenever a new order is created in Magento (detected via an email notification or

webhook), Zapier creates a corresponding record in Salesforce. Conversely, you could have a trigger

in Salesforce (like a new customer added) and use a custom script to add it to Magento. This

approach is highly customizable and low cost – Zapier has a free tier and paid plans based on

usage – but it often requires more effort to set up triggers, and may not capture all data changes (it’s

usually trigger-based rather than continuously syncing all records) (Source: smartosc.com)(Source:

smartosc.com). Skyvia is another no-code cloud platform that specifically advertises Magento–

Salesforce integration with support for scheduled batch syncing (daily, hourly, etc.) and the ability to

do incremental loads (only syncing new or changed records) (Source: smartosc.com)(Source:

smartosc.com). Such solutions can be great for budget-conscious or non-technical teams

because they don’t require installing extensions and can be configured via web UI (Source:

smartosc.com)(Source: smartosc.com). However, they may be less comprehensive than dedicated

connectors – for instance, they might sync core objects (customers, orders, products) but not handle

complex objects like Magento quotes or Salesforce campaigns without custom API work. Zapier and

similar iPaaS typically excel at simple workflow automation (e.g., “create a Salesforce lead when a

new Magento customer registers” (Source: smartosc.com)) and rapid deployment, but for real-time,

high-volume, or two-way requirements, merchants often graduate to using the more specialized

connectors described above (Source: smartosc.com)(Source: smartosc.com).

In summary, Magento integration solutions range from enterprise-grade connectors like Webkul’s

(fully two-way and feature-rich) and Magenest’s (one-way, easy install) to flexible cloud services

for smaller scale. Australian e-commerce consultants at SmartOSC even recommend choosing based on
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business size and complexity: small businesses may start with low-cost no-code tools, whereas larger

ones benefit from robust connectors like Webkul for scalability and deeper customization (Source:

smartosc.com)(Source: smartosc.com).

WooCommerce (WordPress) ↔ Salesforce Integrations

WooCommerce, as a plugin for WordPress, has its own set of integration solutions for Salesforce. Many

of these come in the form of WordPress plugins that can be installed on the WooCommerce site to push

data to Salesforce, often with two-way sync features for certain data. Key players include the CRM Perks

WooCommerce Salesforce integration plugin, the official Salesforce Integration for WooCommerce

by WP Swings (MakeWebBetter), and again generic tools like Zapier or OneSaas.

CRM Perks WooCommerce Salesforce Plugin – CRM Perks offers a popular WordPress plugin that

sends WooCommerce store data to Salesforce. It is focused on order data and customer

information syncing. With this plugin, whenever an order is placed in WooCommerce, the order

(and associated customer details) can be automatically created in Salesforce (to any object you

choose, e.g. an Opportunity or a custom “Order” object) (Source: crmperks.com). The plugin

provides a mapping interface in WP admin where you map WooCommerce fields (order total, billing

info, line items, etc.) to Salesforce fields (Source: wordpress.org)(Source: wordpress.org). It supports

multiple “feeds” which means you can set up different rules – e.g. one feed to create/update a

Contact and another to create an Order record in Salesforce, and link them together (Source:

crmperks.com)(Source: crmperks.com). CRM Perks plugin allows conditions and filters (for example,

only send orders of a certain status or only send customers from specific countries) (Source:

crmperks.com). In terms of two-way sync: by default, it’s mostly one-way (WooCommerce to

Salesforce), but the plugin does have options for full synchronization in the Pro version (Source:

crmperks.com). Specifically, it claims that if you update/delete/restore an order in WooCommerce,

that change can be reflected in Salesforce(Source: crmperks.com). Additionally, the premium version

supports product synchronization both directions – meaning you can export products from

WooCommerce to Salesforce, and even import products from Salesforce into WooCommerce to

keep catalogs aligned (Source: wordpress.org)(Source: wordpress.org). This effectively gives two-

way product sync. It also supports sending historical data in bulk (e.g. export all past orders or

customers to Salesforce) (Source: wordpress.org)(Source: wordpress.org). The plugin features

robust error handling and logging – any errors from Salesforce API (like validation issues) are

captured, and it can email an admin with error details (Source: crmperks.com). There’s also a log

screen to retry sending failed entries (Source: crmperks.com)(Source: crmperks.com). Pricing for

CRM Perks’ solution is a yearly license: roughly $119/year for a single site, up to $299/year for 25

sites (developer license), which includes support and updates (Source: crmperks.com)(Source:

crmperks.com). It’s well-reviewed (5/5 stars on CRM Perks site, though only a few reviews) and is a

straightforward way for WooCommerce store owners to get Salesforce integrated without writing
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code. One limitation is that real-time sync from Salesforce back to WooCommerce is limited to

products (and perhaps customer data) – e.g. if a sales rep added a new customer in Salesforce, the

plugin doesn’t automatically create a WooCommerce user unless you manually import or use a

different trigger. So it’s best at pushing WooCommerce sales data into Salesforce CRM. Users often

praise its ease of mapping and the time saved by automating order entry into Salesforce.

WP Swings (MakeWebBetter) Salesforce Integration for WooCommerce – This is an official

WooCommerce Marketplace extension (previously by MakeWebBetter, now WP Swings) that

provides a comprehensive two-way integration between WooCommerce and Salesforce. It is

similar in concept to CRM Perks but with some additional capabilities built-in. According to its

product description, it supports “automatic sync, instant sync, two-way product sync and deletion,”

among other features (Source: woocommerce.com)(Source: woocommerce.com). Notably, it offers

two-way product syncing: if an admin updates product information in Salesforce (for example,

updating stock levels or prices via Salesforce), those changes can be pulled into WooCommerce, and

vice versa (Source: woocommerce.com). It also supports two-way deletion – if a product is deleted

in one system, it can delete in the other to maintain consistency (Source: woocommerce.com). The

plugin provides multiple sync methods (real-time instant sync on events, background scheduled sync

every X minutes, manual on-demand sync, and bulk sync for historical data) (Source:

woocommerce.com)(Source: woocommerce.com). It covers syncing of orders, customers, and

products. For example, it can sync WooCommerce orders to Salesforce Order objects or

Opportunities, including order items, coupon usage, shipping and billing info, etc., with mapping of

fields like order notes, discounts, and even custom meta fields (Source: woocommerce.com)(Source:

woocommerce.com). On the flip side, it can periodically fetch product stock levels from Salesforce

to WooCommerce (via a cron every 5 minutes, if enabled) to reflect inventory changes made in

Salesforce (perhaps by an inventory management or POS system) (Source: woocommerce.com).

This plugin is offered with a subscription of $149/year for a single site (with discounts for multi-

year) (Source: woocommerce.com). It’s highly rated (4.8/5 on WooCommerce marketplace with 18

reviews) and has around 400 active installs via that channel (Source: woocommerce.com)(Source:

woocommerce.com). Essentially, the WP Swings integration is a premium, fully-supported solution

that WooCommerce recommends for Salesforce CRM integration. Its strong point is the depth of

features (supporting even WooCommerce sub-categories, tags, coupon sync, user role sync, etc.,

according to documentation) (Source: woocommerce.com)(Source: woocommerce.com). For

businesses that rely on WooCommerce, this solution can serve as the central bridge to Salesforce,

ensuring orders and customers funnel into Salesforce and product catalog and inventory stay

consistent between the two systems. The two-way sync features (particularly for products and

inventory) address an important use-case: if Salesforce is being used to manage products or if

inventory is adjusted via Salesforce (or an ERP connected to Salesforce), those changes propagate

back to the online store within minutes (Source: woocommerce.com)(Source: woocommerce.com).
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Zapier and OneSaas – As with other platforms, Zapier can also be used for WooCommerce–

Salesforce integration in a limited fashion. WooCommerce has a REST API and also a Zapier

plugin/extension that makes it easier to trigger on events. For instance, Zapier provides recipes like

“Add new WooCommerce customers to Salesforce as contacts” or “Save WooCommerce orders as

Salesforce opportunities”(Source: woocommerce.com). These are event-driven and can handle one-

way flows quite well. If full two-way sync is needed using Zapier, it typically involves setting up

reciprocal zaps: one for WooCommerce → Salesforce (e.g. on new order, create record in Salesforce)

and another for Salesforce → WooCommerce (e.g. on updated record, call WooCommerce API to

update something). This is feasible for certain objects (like products or contacts) but can get

complex to maintain. Zapier’s advantage is simplicity and no coding, but it might lack the error

handling and depth of a dedicated plugin (for example, handling deletion or complex data mappings

might be difficult). Another platform, OneSaas, historically offered connectors to sync

WooCommerce with Salesforce among other apps. OneSaas could sync orders, products, stock, and

customers in both directions through a cloud dashboard. However, note that OneSaas was acquired

by Intuit and as of 2021 its standalone integrations were folded into specific QuickBooks integrations.

Existing OneSaas users may still use it for multi-app workflows, but new users might not get a

dedicated WooCommerce-Salesforce connector from them. In any case, integration middleware

like Zapier, Workato, or Celigo can be a good fit for WooCommerce stores if you prefer a cloud

service handling the data sync. They often charge by task or record volume and can connect multiple

systems at once (e.g. WooCommerce ↔ Salesforce ↔ Xero, all in one setup). The downside is that

real-time sync might be limited by polling intervals or webhook reliability, and initial configuration

requires understanding of both WooCommerce and Salesforce data structures.

In practice, many SMBs start with the WordPress plugin approach (CRM Perks or WP Swings) since those

are built specifically for WooCommerce and Salesforce and offer rich features like detailed logs, field

mappings, and on-demand support(Source: crmperks.com)(Source: woocommerce.com). Larger

stores or those with many integrations may consider an iPaaS if they want one service to connect

Salesforce with not only WooCommerce but also other systems (ERP, email marketing, etc.) – though for

pure CRM-<->webstore integration, the dedicated plugins are typically more cost-effective and easier to

manage.

BigCommerce ↔ Salesforce Integration Solutions

For BigCommerce, a SaaS e-commerce platform, integration with Salesforce often relies on middleware

or dedicated apps rather than plugins installed on BigCommerce (since BigCommerce doesn’t run user-

installed PHP code like WooCommerce/Magento do). The leading solutions here include DCKAP

Integrator (aka Cloras) and connectors from Webkul/eShopSync.
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DCKAP Integrator (Cloras) – DCKAP Integrator is a cloud-based integration platform well-known in

the BigCommerce ecosystem for connecting BigCommerce with various systems (ERPs, PIMs, CRMs,

etc.). It offers a Salesforce connector as part of its platform. Unlike the previously mentioned

plugins, DCKAP Integrator is a fully hosted middleware: you configure integration flows in its web

interface, and it handles data transfer and transformation between BigCommerce and Salesforce. It’s

designed for complex, enterprise-grade integrations. Key capabilities include syncing customers,

products, categories, orders, and inventory between BigCommerce and Salesforce in (near) real

time (Source: appexchange.salesforce.com)(Source: bigcommerce.com). DCKAP emphasizes its

ability to handle large volumes of data and complex transformations: for example, it can integrate

not just BigCommerce and Salesforce, but also tie in an ERP like Epicor or SAP in the same data

flow(Source: bigcommerce.com)(Source: bigcommerce.com). It features an advanced logging

system and “modifiers” for data so that every sync operation is tracked and errors can be debugged

with detailed logs (Source: bigcommerce.com). This is crucial for scalability – you can monitor

thousands of sync operations and ensure data consistency. The platform supports scheduling as well

as real-time triggers where available. It’s also flexible and customizable: users can define custom

integration logic through the flow designer, mapping fields between systems and adding conditions

or data manipulations as needed (Source: bigcommerce.com)(Source: bigcommerce.com). One of

DCKAP’s strengths is in scenarios where a business might have, say, BigCommerce for online sales,

Salesforce for CRM, and an ERP for backend – it can act as the central hub to sync data across all

three. In terms of two-way sync, DCKAP certainly supports it: for instance, orders and customers

from BigCommerce can be sent to Salesforce, and inventory updates or customer info changes from

Salesforce (or ERP) can be pushed back to BigCommerce through the integrator. DCKAP Integrator is

not a self-serve app store purchase; it operates on a custom pricing model (“Based on

requirements”)(Source: bigcommerce.com). Typically, this means a monthly or annual subscription

that correlates with the number of systems, flows, and data volume, often starting in the few

hundreds of dollars per month for a basic integration and scaling up for enterprise needs. Support is

a key part of the offering – DCKAP provides assistance in setting up and even customizing the

integration (they often work as an integration partner). According to BigCommerce’s app listing,

DCKAP offers 24/7 support and consultation (which aligns with it being a premium service) (Source:

slashdot.org)(Source: bigcommerce.com). When to use DCKAP: If a company requires high

scalability, extensive customization, or multi-system workflows, DCKAP Integrator is an ideal

solution. It essentially offloads the integration load to a specialized platform, which can be safer and

more maintainable for large enterprises than custom coding. For example, if you need to sync 50,000

products and 1,000 orders a day and also incorporate an ERP feed of inventory, a tool like DCKAP is

built for that scenario (ensuring “instant communication of real-time data between your systems”

reliably) (Source: dckap.com).
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Webkul/eShopSync BigCommerce Salesforce Connector – Webkul extends their e-commerce

connector suite to BigCommerce as well. They have an AppExchange app and BigCommerce app

listing for a “BigCommerce Salesforce Connector”(Source: appexchange.salesforce.com). This

solution likely works similarly to their Shopify connector: you install a package in Salesforce

(eShopSync for BigCommerce) and configure API credentials for BigCommerce. The connector can

then sync BigCommerce customers, products (and categories), and orders into Salesforce in

real time(Source: appexchange.salesforce.com). Notably, the listing mentions support for guest

checkout data sync as well (Source: appexchange.salesforce.com), meaning even orders placed by

non-logged-in users on BigCommerce will be synced (likely creating a Salesforce Contact or Lead for

the guest). Webkul’s connector presumably can also push data from Salesforce to BigCommerce

(two-way) for things like product info updates or inventory, though details aren’t in the snippet.

(Given Webkul’s other connectors support two-way after enabling certain features, it’s a fair

assumption that BigCommerce connector can export data back if needed – possibly as an add-on

feature). This connector would be comparable in function to eShopSync for Shopify, just tailored

to BigCommerce’s API. It provides a more self-contained and Salesforce-native approach than

DCKAP: for example, data synchronization is managed through Salesforce (maybe with Apex jobs)

and BigCommerce’s webhook/API calls, rather than an external middleware UI. The pricing is likely

similar to their Shopify app – around $15/user/month via AppExchange licensing or a fixed org

price. Webkul’s solution is a good fit for organizations that primarily need CRM syncing and want to

manage the integration within Salesforce. If the use case is straightforward (e.g. “send my

BigCommerce orders/customers to Salesforce, and optionally send product updates from Salesforce

to BigCommerce”), this connector will handle it with less complexity than an iPaaS. On the other

hand, if the requirement extends to integrating BigCommerce, Salesforce, and other enterprise

systems in complex ways, then a more heavy-duty solution like DCKAP or MuleSoft might be

warranted.

Other options: BigCommerce also integrates with Salesforce via Zapier (BigCommerce has Zapier

triggers for new orders, new customers, etc.). Zapier could create records in Salesforce as those

events occur. This approach is similar to the earlier Zapier discussions – fine for small scale or simple

tasks, but not a full data synchronization. Additionally, Salesforce offers Commerce Cloud (its own

e-commerce platform) and some companies using BigCommerce consider migrating or using

Salesforce B2C Commerce. In lieu of that, these connectors bridge the gap. Another mention is

MuleSoft Anypoint (owned by Salesforce) – it comes with connectors for many systems, including

BigCommerce and Salesforce, and could be used to build a custom integration with no limits on

complexity. MuleSoft is often used by larger enterprises but involves significant development and

licensing cost, so typically it’s considered if the integration goes beyond just

BigCommerce↔Salesforce (e.g. omnichannel integration with legacy systems).
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Comparative Breakdown of Capabilities

When evaluating these plugins and connectors, it’s helpful to compare specific capabilities side by side.

Below is a breakdown of key integration features and how the top solutions stack up:

Data Types Synchronized: All of the leading connectors support syncing core e-commerce data –

products, orders, customers/accounts, and often inventory levels. For example, Webkul’s connectors

(Shopify, Magento, BigCommerce) explicitly sync products, customers, and orders in real-time

(Source: store.webkul.com)(Source: appexchange.salesforce.com), and Magenest’s extension covers

similar ground (customers, products, orders, plus entities like quotes and campaigns) (Source:

store.magenest.com). Inventory stock levels are usually synced as part of product data: e.g.,

eShopSync and Webkul connectors mention effective inventory management through product and

order sync (Source: store.webkul.com), and WP Swings for WooCommerce allows periodic syncing of

stock quantity from Salesforce to the WooCommerce product stock field (Source:

woocommerce.com). Some tools also sync categories/collections: eShopSync for Shopify brings

over Collections (Source: store.webkul.com), and the BigCommerce connector syncs product

categories to Salesforce (Source: appexchange.salesforce.com). Customer data is universally

synced – typically, a customer in e-commerce becomes a Contact (and/or Account) in Salesforce

(Source: store.webkul.com). Connectors often handle guest checkouts by creating placeholder

contacts or leads in Salesforce (Webkul’s BigCommerce connector explicitly supports guest

checkout sync) (Source: appexchange.salesforce.com). Advanced data like discounts, coupons,

and notes are supported by some; for instance, the WooCommerce WP Swings plugin maps coupon

codes and discounts to Salesforce fields (Source: woocommerce.com), and Magenest syncs

Magento coupon usage as part of campaigns or opportunities (Source: store.magenest.com).

Direction of Sync (One-Way vs Two-Way): A critical differentiator is whether a solution provides

two-way synchronization or only one-way. Two-way sync means if data is changed in Salesforce

(say a product price updated or a customer address changed by a sales rep), that update can be

sent back to the e-commerce platform. Webkul’s connectors are built with two-way in mind – e.g.

their Magento 2 connector supports bidirectional sync by design (Source: smartosc.com), and

eShopSync for Shopify offers an add-on to export data from Salesforce back to Shopify (Source:

eshopsync.com). WP Swings WooCommerce plugin also clearly supports two-way for products

(including two-way product deletion) (Source: woocommerce.com)(Source: woocommerce.com). In

contrast, Magenest’s Magento extension is primarily one-way (Magento→Salesforce) out-of-the-

box – they state that it "does not come with two-way data synchronization as standard," though it

can be customized to add that (Source: store.magenest.com)(Source: store.magenest.com). Many

cloud integration platforms (Zapier, etc.) are naturally one-way per “Zap”, so achieving two-way

means configuring two mirror workflows. DCKAP Integrator and similar middleware are fully two-

way capable because you can create flows in any direction (and even multi-system flows). In
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summary, if true two-way real-time sync of certain objects is a requirement (for example, maintaining

a master product catalog in Salesforce that pushes to the website), one should focus on solutions

explicitly supporting it (Webkul’s connectors, DCKAP, WP Swings, etc.) (Source: smartosc.com)

(Source: woocommerce.com). Others like Magenest or CRM Perks might require additional effort or

add-ons to achieve two-way for specific data.

Sync Frequency & Trigger Mechanism: Real-time vs Batch: Most modern connectors strive for

real-time or near-real-time updates. For instance, eShopSync (Shopify) triggers immediate

updates via webhook/API whenever a record changes (Source: sfapps.info), and Sync Made Easy

also touts real-time updates for orders, customers, products (Source: sfapps.info). This is important

for use cases like up-to-the-minute inventory sync or displaying online orders to a sales team

instantly. Some solutions combine real-time for critical data with scheduled jobs for bulk updates.

Magenest’s extension uses Magento’s API in real-time but also supports scheduling via cron for

regular sync to ensure no data is missed (Source: store.magenest.com)(Source:

store.magenest.com). WP Swings WooCommerce plugin gives multiple options: instant sync on

events, plus a background cron every few minutes, plus manual triggers (Source:

woocommerce.com). On the other hand, Skyvia is primarily a scheduled batch sync tool (you might

schedule an hourly sync of new records) (Source: smartosc.com). Zapier operates event-driven

(near-real-time for triggers like “new order”), but if a trigger is not available, one might fall back to

polling (which could be e.g. every 15 minutes on paid plan). For large-scale operations, batch

syncing might be necessary to handle thousands of records efficiently – e.g., initial bulk sync of all

products. Connectors like Magenest allow bulk export of all data via a queue system (Source:

store.magenest.com)(Source: store.magenest.com), and DCKAP can do both batch and real-time

(with its scalable cloud approach). In summary, for time-sensitive data (orders, inventory), choose

solutions with real-time webhooks. If your integration can tolerate some delay or is initial load,

ensure the connector supports batch processing or cron-based sync for completeness. Most listed

solutions do include a queuing or scheduling mechanism to catch any missed real-time events (for

reliability).

Field Mapping and Custom Objects (API Depth): A good integration tool will allow mapping of

fields between the two systems, including custom fields or objects. Magenest shines here with

support for 100+ fields and an easy mapping UI(Source: store.magenest.com). It even notes

support for mapping to Salesforce custom objects like leads, opportunities, campaigns if needed

(Source: store.magenest.com). Webkul’s connectors similarly support custom field mapping – e.g.,

mapping Shopify custom fields or Magento custom attributes to Salesforce fields (Webkul’s Magento

connector is noted to allow mapping of custom Magento fields to Salesforce) (Source:

smartosc.com)(Source: smartosc.com). CRM Perks and WP Swings plugins allow you to pick which

WooCommerce fields (including meta data) go to which Salesforce fields (Source: crmperks.com)

(Source: wordpress.org); they also support linking objects (e.g., assign a contact to an account in
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Salesforce after both are created) (Source: crmperks.com). If your business has extended either

platform’s data model (like custom product attributes, or Salesforce custom objects to represent

subscriptions, for example), ensure the integration can accommodate that. Solutions like Zapier are

somewhat limited to predefined fields in triggers (unless you write code steps), whereas middleware

like DCKAP or MuleSoft can handle any field given you configure it. In practice, most AppExchange

apps (eShopSync, etc.) are built to be flexible with field mappings through configuration inside

Salesforce or the e-commerce admin. They also often respect Salesforce validation rules and

picklists – for example, WP Swings mentions using the Salesforce API’s layer of verification to ensure

data integrity when inserting records (Source: woocommerce.com)(Source: woocommerce.com).

Error Handling and Logging: With integration, things can and do go wrong – maybe a Salesforce

field is missing, or an API call fails. The quality of error handling differentiates polished products.

CRM Perks plugin emails the admin if a sync fails with error details (Source: crmperks.com), and

provides a log where you can resend entries after fixing issues (Source: crmperks.com). Magenest

extension logs all sync requests and even allows exporting the logs for analysis (Source:

store.magenest.com)(Source: store.magenest.com). They have a “report of daily requests” and an

interface to re-queue failed records (Source: store.magenest.com)(Source: store.magenest.com).

DCKAP Integrator emphasizes “advanced logging” – every transaction between systems is logged

with the ability to monitor and audit data flows (Source: bigcommerce.com). On AppExchange, users

often praise connectors with good error feedback; for example, one Sync Made Easy user wished for

“more options to customize how syncing works” (Source: slashdot.org), but was overall happy

because the tool was reliable and support helped with any issues (Source: slashdot.org). Many

solutions also provide sandbox/test mode – eShopSync likely allows testing with a Salesforce

sandbox first. Good error handling means you are notified of discrepancies (like if an order fails to

create in Salesforce due to a missing required field) and you can easily retry after resolving it. When

evaluating, it’s wise to ask: does the connector have a visible log or dashboard? Can it send alerts or

at least mark failed syncs? In mission-critical integration, these features save a lot of headache.

Multi-Store and Multi-Currency Support: Some businesses run multiple storefronts or deal in

multiple currencies. Not all connectors handle this gracefully. eShopSync (Shopify) explicitly

supports multiple Shopify stores to one Salesforce org(Source: sfapps.info)(Source: sfapps.info).

Sync Made Easy and Webkul’s Shopify connector also highlight multi-store management from one

Salesforce instance (Source: sfapps.info)(Source: sfapps.info). On the Magento side, Magenest’s

extension can support multi-site setups if they share a Magento installation (no extra license needed

per site) (Source: store.magenest.com)(Source: store.magenest.com). Multi-currency: if your e-

commerce and Salesforce use different currencies, the connector should ideally convert or at least

carry over currency codes. Sync Made Easy has been noted to support multi-currency transactions

(based on user feedback and features) (Source: blog.skyvia.com). Webkul’s connectors often have
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add-ons for multi-currency as well (Source: eshopsync.com). If you have, say, a Europe and US

store, make sure the connector can either connect both or you might need separate connectors

(some AppExchange apps charge per org or per site connection).

Scalability and Performance: The volume of data and frequency of updates a solution can handle is

crucial for larger operations. Enterprise-focused solutions (DCKAP, MuleSoft) are built to scale to

thousands of transactions per hour – DCKAP mentions consolidating volumes of data for large

distributors, with successful synchronization of huge datasets between systems (Source:

bigcommerce.com)(Source: bigcommerce.com). Webkul’s connectors being native might have

some limits imposed by Salesforce API usage (e.g. hitting API governor limits if too many calls) – but

they often batch calls or use the Bulk API for large syncs. For example, Magenest’s extension notes

using queue and batch processing for mass sync to improve performance (Source:

store.magenest.com). If you anticipate high order volumes (e.g. peak sales events), consider an

integration that either has a queue (so it won’t drop data if Salesforce API is busy) or can gracefully

degrade to batch. User reviews can hint at this: a lack of complaints about speed is a good sign.

Also, connectors that specifically call out “improve syncing speed” or “performance improvements”

in their change logs (as Magenest does in past updates (Source: store.magenest.com)) show that

the developers are optimizing for load.

In summary, most leading plugins cover the fundamentals (product, order, customer sync in real-

time), but they differ in how much they can be customized and how well they handle edge cases (multi-

store, errors, huge data). Choosing the right one involves matching these capabilities to your

requirements – for instance, if you must have Salesforce drive product data, pick one with proven two-

way product sync; if you have a modest store and just need orders in CRM, a one-way plugin might

suffice and be simpler.

Pricing Models, Support, and Ecosystem Compatibility

Beyond features, practical considerations like cost, vendor support, and how well the connector fits into

the broader tech ecosystem are vital. Below we compare these aspects:

Pricing Models: The solutions span a range of pricing structures. Self-hosted extensions/plugins

(Magenest, CRM Perks, WP Swings) are usually one-time purchases or annual licenses. For

example, Magenest’s Magento–Salesforce extension is $399 one-time for a Magento 2 site (Source:

store.magenest.com), with optional support packages for updates beyond the included period. CRM

Perks WooCommerce plugin is $119/year for one site (and up to $299/year for unlimited sites)

(Source: crmperks.com), and WP Swings WooCommerce integration is about $149/year per

site(Source: woocommerce.com). These costs typically include a year of updates and support, with

renewal optional (though recommended to keep compatibility with Salesforce API changes). On the
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other hand, AppExchange apps and middleware are often subscription-based and priced per

month or per year. eShopSync (Webkul) for Shopify, as noted, starts at $15 USD per user per

month(Source: sfapps.info) (if you have, say, 5 Salesforce users who need access to the integration,

that might be $75/month). Some AppExchange apps charge per Salesforce org or per number of

records synced, but per-user is common for CRM addons. Sync Made Easy likely follows a similar

subscription model (perhaps a flat monthly fee for connecting one Shopify store to one Salesforce

org – one might need to contact HIC Global for exact pricing tiers). DCKAP Integrator is custom

priced – essentially a SaaS service where you get a tailored quote. Customers have to budget for

potentially a few thousand dollars a year for such enterprise integration services (but that often

includes a lot of hand-holding and custom work). Zapier has a freemium model: free for very low

volumes, and then paid plans that scale by the number of “tasks” (integrations actions) per month.

Integrating Salesforce with e-commerce via Zapier would require at least a paid plan for business

use, typically starting around $20-$50/month and up, depending on volume. OneSaas (when it was

available standalone) used to be around $29-$79/month for typical integrations. MuleSoft is at the

high end – as an enterprise iPaaS it can cost in the tens of thousands per year, but it’s usually

beyond the scope for just a plugin comparison (MuleSoft would be used if you’re integrating dozens

of systems). In short, for SMBs, the annual plugin license approach is very cost-effective (a few

hundred dollars per year). For mid-size and large enterprises, the user-based or custom SaaS

pricing (ranging from a few hundred to a few thousand per month) might be appropriate for the

advanced features and support. It’s important to consider Salesforce edition as well: note that

Salesforce Professional Edition or lower often does not API access, so some connectors (like

Magenest explicitly doesn’t support Professional Edition because of API limitations (Source:

store.magenest.com)) unless you buy API access. This could affect costs (Professional Edition users

might need to upgrade or get a specialized app that works without API – though most require API).

Support & Maintenance: The level of support can be a deciding factor, especially in a professional

environment where downtime or sync issues are costly. Vendor support is generally strong for the

paid connectors. Webkul, for instance, provides support through their ticket system (UVdesk) and is

known to assist with setup issues (Source: store.webkul.com). They even list a 5-day free trial on

AppExchange for eShopSync, implying you can test and get support before committing (Source:

sfapps.info). AppExchange apps typically come from vendors who offer email support or even live

support for higher tiers. HIC Global (Sync Made Easy) is frequently lauded for outstanding support,

with users noting the team is quick and knowledgeable (Source: slashdot.org). MakkPress being a

service provider would work closely with clients during integration projects, and likely offer support

contracts if they manage the integration. Magenest provides documentation (user guides, demo)

(Source: store.magenest.com)(Source: store.magenest.com) and their support teams for the

extension (during the support period you purchase). Community forums and reviews can give insight:

e.g., one Webkul testimonial by a client’s Senior Consultant praised that the team “handled all

upcoming questions and issues with great expertise and patience” (Source: webkul.com)(Source:
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webkul.com) during plugin setup – suggesting a proactive support approach. Open-source or

community support: Some connectors like the CRM Perks plugin have support forums

(WordPress.org, etc.) and documentation available (Source: wordpress.org). If you’re comfortable,

community support can complement vendor support. Updates: it’s critical that the connector is

maintained for compatibility as Salesforce and the e-commerce platforms update their APIs. Most of

the mentioned solutions have a track record of updates (e.g., Magenest’s changelog entries up to

2023 for new Magento versions and performance improvements (Source: store.magenest.com)

(Source: store.magenest.com), Webkul’s connectors updated for new API versions, WP Swings

releasing new features in 2025, etc.). When choosing, consider a vendor’s reputation for keeping up

with changes. Salesforce’s API and object structures can evolve, as can Shopify’s or Magento’s, so

an active development team is important. In terms of hours/support channels: middleware like

DCKAP often offers 24/7 support or a dedicated account manager for enterprise clients (Source:

slashdot.org), whereas a smaller plugin vendor might respond during business hours. Depending on

the criticality, one might opt for an enterprise solution if having guaranteed support SLAs is a priority.

Scalability & Future Growth: We touched on scalability under capabilities, but from a business

perspective: you want to ensure the solution can grow with your needs. If you plan to expand from

one webstore to multiple, or from one region to global, consider multi-store support and multi-

currency as mentioned. Webkul’s multi-store support means you won’t have to find a new solution

if you add a second Shopify store (Source: sfapps.info). If you expect order volume to jump (holiday

season, etc.), ensure the connector can handle peak loads or has throttling strategies. Many of the

robust connectors use APIs efficiently and queue operations, which is good for spikes (e.g., Webkul’s

connectors queue records and sync in batches to avoid hitting limits (Source: store.magenest.com)

(Source: store.magenest.com)). Cloud integrators like DCKAP scale behind the scenes with cloud

resources – they mention performance scales with growing data volumes (Source: smartosc.com)

(Source: smartosc.com), and since it’s hosted, you can ask them to allocate more resources if

needed. Keep in mind Salesforce API limits (e.g., daily API call limits) – a well-designed integration

will minimize calls (maybe batch them). Some connectors might require purchasing additional API

call packs from Salesforce if you exceed limits; this is more of a Salesforce platform consideration

but worth noting if you have tens of thousands of transactions per day.

Ecosystem Compatibility: This refers to how well the integration fits into your broader software

ecosystem. One aspect is Salesforce ecosystem compatibility: many of these connectors are

AppExchange-listed and Salesforce-certified (e.g., Webkul is a certified partner, Magenest is a

Salesforce partner (Source: store.magenest.com)). That typically means they’ve passed Salesforce’s

security review and are less likely to cause issues in your org. Some connectors are “100% native”

(run entirely on Salesforce platform, like using Apex) – those might appeal to Salesforce purists. For

example, an AppExchange app that installs as a managed package means your data flows directly

into Salesforce through that package’s components. Others like Zapier or DCKAP operate outside of
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Salesforce – which is fine, but you might not see all logs or processes inside Salesforce. Depending

on IT policy, some companies prefer solutions that do not store data in third-party clouds.

AppExchange apps usually store data within Salesforce (though they do use the e-commerce

platform’s API of course). Compatibility with other systems: If you have a complex stack, you

might lean toward a more general integrator (like DCKAP or MuleSoft) that can tie multiple systems

together, rather than using one plugin for e-commerce + Salesforce and another for ERP +

Salesforce, etc. However, note that some specialized plugins can co-exist; for example, you could

use eShopSync for Shopify ↔ Salesforce and separately use Salesforce’s built-in connectors or

another app for Salesforce ↔ ERP. Salesforce clouds: Ensure the connector supports your

Salesforce edition/type. Most target Sales Cloud (CRM) objects. If you wanted, say, to integrate

directly to Salesforce Marketing Cloud or Service Cloud, there are sometimes different connectors

(Webkul/eShopSync even has connectors specifically for Marketing Cloud, as listed on their site

(Source: eshopsync.com)(Source: eshopsync.com)). For our scope (Salesforce CRM), all these tools

suffice. But if you plan to integrate e-commerce data into Marketing Cloud for campaigns, you might

consider connectors or data synchronization into Marketing Cloud as well (Webkul’s Marketing Cloud

connectors, or using Marketing Cloud Connect after the data is in Sales Cloud). On the e-commerce

side, platform updates (like Magento upgrading versions, Shopify API version changes,

WooCommerce updates) should be tracked by the connector vendor. The listed vendors generally do

stay updated – e.g., WP Swings has updated their plugin to support WooCommerce’s latest changes

and uses current API versions for Salesforce (Source: woocommerce.com). It’s wise to check if the

connector supports the latest version of your platform (Magento 2.4.x, or Shopify API 2023, etc.).

Magenest’s changelog explicitly shows compatibility updates through Magento 2.4.6 (Source:

store.magenest.com)(Source: store.magenest.com), which is reassuring.

In essence, the ecosystem fit and support model can influence whether the integration project is a quick

win or a long-running headache. The products we’ve analyzed are largely well-supported and designed

to slot into a professional IT environment – many with trials, documentation, and active support channels.

It’s advisable to leverage trials and demos (for instance, Webkul offers live demos for their connectors

(Source: store.webkul.com), and DCKAP likely will demo their platform) to ensure the tool meshes with

your specific Salesforce setup and e-commerce workflow.

Use Cases, User Experiences, and Testimonials

To illustrate how these integrations perform in real-world scenarios, let’s look at a few use cases and user

testimonials from AppExchange and other sources:
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Unified View of Customers for Better Sales & Service: Use Case – Shopify to Salesforce: A mid-

sized online retailer running on Shopify wanted their sales and support teams (who live in Salesforce)

to have real-time visibility into online orders and customer interactions. They implemented

eShopSync for Shopify, connecting two Shopify stores to their single Salesforce Sales Cloud org.

According to the retailer, this yielded immediate benefits – Shopify customers and orders now appear

in Salesforce instantly when transactions happen, allowing sales reps to see a full purchase history

during customer calls. The two-way capability means if a rep updates a customer’s contact info in

Salesforce, it syncs back to Shopify, keeping profiles consistent. They also leveraged the multi-

store feature to manage data from both their US and EU Shopify stores centrally in Salesforce

(Source: sfapps.info)(Source: sfapps.info). On AppExchange, this app has an average 5-star rating

across dozens of reviews, reflecting similar success for others (Source: store.webkul.com). One

AppExchange reviewer specifically noted that “Integrate Multiple Shopify Stores with single

Salesforce CRM” was a key draw and that the tool provided “real-time bi-directional synchronization

for customers, Collections, Orders, ...”, calling it the best way to sync Shopify to Salesforce (Source:

appexchange.salesforce.com). This suggests strong user confidence that eShopSync handles

exactly the multi-store, bi-directional scenario it advertises.

Efficiency and Accuracy Gains: User Testimonial – Sync Made Easy: A Salesforce administrator in

the automotive retail sector shared their experience after using Sync Made Easy (Shopify ↔

Salesforce) for ~6 months. They described it as “a game-changer for keeping my Shopify and

Salesforce data perfectly aligned”, highlighting that “the sync is smooth, accurate, and saves me a

lot of manual work.”(Source: slashdot.org). The admin was particularly pleased with the app’s

reliability – “everything updates on its own – orders, customers and products – without any extra

effort”, and they praised the support team for being outstanding and always ready to assist (Source:

slashdot.org)(Source: slashdot.org). This kind of feedback underscores how a well-built integration

reduces manual data entry (previously, they might have exported orders and imported to Salesforce,

or written ad-hoc scripts). Now it’s seamless, freeing up time. The only minor wish they had was for

more customization of which fields sync, which the vendor may incorporate in future updates

(Source: slashdot.org)(Source: slashdot.org). Such testimonials, especially when “highly

recommended” by users, validate that the connector delivers real value in production environments.

Streamlined Magento Operations and Marketing: Use Case – Magento to Salesforce: An

Australian e-commerce enterprise (as noted in a SmartOSC case study) integrated Magento 2 with

Salesforce using Webkul’s connector. Before integration, their marketing team lacked insight into

e-commerce customer behavior and had to manually reconcile data for campaigns. After deploying

the connector, they achieved a unified customer view – Magento’s data (orders, products

purchased, etc.) flowed into Salesforce, building rich customer profiles (Source: smartosc.com)

(Source: smartosc.com). They utilized real-time data sync to ensure inventory and order status

updates were instantaneous between systems, so customers could get up-to-date information and
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support could see current orders (Source: smartosc.com)(Source: smartosc.com). The integration

also automated workflows – new Magento customers automatically became Salesforce leads for the

sales team, and repeat buyers were attached to existing contacts with updated purchase history,

enabling more targeted upsell campaigns. As a result, the company reported improved lead response

times and more effective segmented marketing, thanks to “real-time updates and detailed reporting

on customer behavior” available in Salesforce (Source: smartosc.com)(Source: smartosc.com). This

use case shows how a two-way integration not only saves time but drives revenue activities

(marketing and sales) by providing a complete, up-to-date dataset. The choice of Webkul’s

connector, as SmartOSC noted, was due to its robustness and bidirectional sync supporting both

B2C and B2B models, which was important for this client’s hybrid business (Source: smartosc.com)

(Source: smartosc.com).

Order Management and ERP Tie-in: Use Case – BigCommerce with Salesforce and ERP: A

distribution company using BigCommerce for online orders and Salesforce as CRM wanted to avoid

double data entry into their ERP. They chose DCKAP Integrator to act as a middleware among

BigCommerce, Salesforce, and their ERP (Epicor). In practice, when an order is placed on

BigCommerce, DCKAP creates the order in Salesforce (for the sales team’s visibility) and

simultaneously inserts it into Epicor ERP for fulfillment, all in real time. Inventory adjustments in ERP

flow to Salesforce (updating available stock for sales reps) and to BigCommerce (so the website

reflects correct stock). The company lauded the integrator for maintaining a “single source of truth

for all information” across the three platforms and providing “complete data control with automated

synchronization and advanced logging”(Source: bigcommerce.com)(Source: bigcommerce.com). A

BigCommerce case study noted that by integrating through this middleware, the business achieved

increased productivity and improved data accuracy, as manual import/export steps were eliminated

(Source: bigcommerce.com). This complex use case demonstrates the importance of a scalable two-

way integration in a multi-system environment – Salesforce alone wasn’t the endpoint; the connector

had to juggle ERP integration too, which DCKAP did with its flow customization. It highlights why an

enterprise might invest in a more heavy-duty integration platform.

SMB Simplicity and Speed: User Story – WooCommerce small business: A small online seller using

WooCommerce installed the CRM Perks WooCommerce→Salesforce plugin to avoid copying

orders into Salesforce by hand. They set it up in an afternoon, mapping WooCommerce order fields

to a custom Order object in Salesforce. In use, each new order triggers an immediate insert into

Salesforce, and the business owner gets to see all order details within Salesforce, including line items

and customer info. One user review (from the CRM Perks site) mentions “works with Salesforce… [it]

was easy to set up and my WooCommerce orders are now in Salesforce”(Source: crmperks.com).

With only a few orders per day, the volume was no issue; the user particularly liked that even if an

order failed to sync (for example, when they initially forgot to map a required field), the plugin’s log

showed the error and they could correct it and resend the data. For a relatively low cost, this small
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business gained a much clearer view of sales in their CRM, aiding them in tracking leads to actual

purchases and simplifying their bookkeeping (they could export Salesforce reports of orders instead

of combining data from two systems). This story underlines that even for smaller operations, there’s

tangible benefit – integration is not just an enterprise game. The key is the simplicity and reliability

of the plugin to deliver value without needing an IT team.

AppExchange Feedback: Across AppExchange listings for these types of connectors, common

themes in user feedback include: time savings, data accuracy, and good support. For instance, an

AppExchange review for a WooCommerce-Salesforce connector (WP Swings) asked “Does it allow

two-way product sync and deletion?” – and the vendor and other users confirmed yes, highlighting

that updates in Salesforce reflect in WooCommerce and vice versa (Source: woocommerce.com).

Another reviewer for a Shopify connector wrote that the integration “ensures synchronization of

customer data, orders, etc., and it has improved our team’s productivity significantly”, emphasizing

the operational benefit (Source: medium.com). The number of installs and reviews for these apps is

itself a testament: Webkul’s Shopify app (eShopSync) has 280+ reviews with a 5-star average

(Source: sfapps.info), meaning hundreds of businesses have successfully deployed it. Magenest’s

190+ reviews at near-5-star show Magento merchants trust it (Source: store.magenest.com). This

collective feedback gives confidence that these are battle-tested solutions in the field.

In conclusion, user experiences strongly indicate that picking a well-known Salesforce e-commerce

integration plugin leads to improved data consistency and efficiency. Companies report smoother

operations – sales teams don’t have to ask “did the customer pay?” because they see the order in

Salesforce instantly, and marketing teams can trigger campaigns based on e-commerce behavior without

manual CSV imports. The testimonials also praise reliability: once set up, these connectors quietly do

their job in the background, which is exactly what you want from an integration tool.

Conclusion

Integrating Salesforce with e-commerce platforms via two-way sync plugins is a transformative step for

organizations looking to unify their commerce and CRM operations. The research above has explored

top solutions – from AppExchange apps like eShopSync (Webkul) for Shopify/Magento/BigCommerce,

to Magento extensions like Magenest, WooCommerce plugins like CRM Perks and WP Swings, and

integration middleware like DCKAP and Zapier – each with their strengths. For a professional audience

in IT or e-commerce operations, a few clear patterns emerge:

Functionality and Reliability: The leading connectors all cover the basic functionality (products,

orders, customers synced). What differentiates them is how deeply they integrate (custom fields,

multi-store, etc.) and how reliably they perform under real-world conditions. Solutions like Webkul’s

connectors and Sync Made Easy are highlighted by users for being smooth, accurate, and “just
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working”(Source: slashdot.org)(Source: slashdot.org). This reliability comes from vendors’ expertise

and continuous improvements. Thus, opting for a widely adopted connector with positive reviews

is generally a safe bet for mission-critical integration (Source: store.webkul.com)(Source:

store.magenest.com).

Two-Way Sync Capabilities: If your business needs true two-way data flow (not all do), ensure the

chosen solution explicitly supports it for the objects you care about. Many Salesforce–e-commerce

plugins started as one-way (just to get e-com data into CRM), but now the trend is toward full bi-

directional sync for a more unified system. As we saw, Webkul’s and WP Swings’ products have

evolved to offer two-way product and inventory sync (Source: smartosc.com)(Source:

woocommerce.com), and even Magenest can be customized for two-way if needed (Source:

store.magenest.com). This means the gap between online storefront and back-office CRM is closing

– changes in one reflect in the other, keeping everyone on the same page.

Pricing and ROI: The cost of these integrations is typically modest relative to the ROI they provide.

When orders, customers, and inventory are in sync, organizations save countless hours of data entry

and avoid costly errors (like selling out-of-stock items or failing to follow up with a hot lead). A few

hundred dollars a year for a plugin or a few thousand for an enterprise integrator can be justified by

the labor savings and increased sales effectiveness. One should choose a pricing model that fits the

company size – small shops may go for the one-time plugins, whereas larger enterprises value the

robust support and flexibility of a subscription service. Free trials and demos are available for many

of these solutions (Source: sfapps.info)(Source: store.webkul.com), and it’s wise to take advantage

of those to ensure the fit.

Support and Community: The integration is not a “set and forget” in the sense that you’ll want it to

adapt as your systems evolve (new fields, platform upgrades, etc.). Having responsive vendor

support is a huge asset, as echoed by many testimonials (Source: slashdot.org)(Source:

webkul.com). Additionally, a vibrant user community or many referenceable users (e.g., AppExchange

reviews) means you can integrate with confidence and tap into community tips if needed. Before

finalizing, checking the AppExchange listing for recent reviews or the vendor’s support reputation

can provide assurance that help will be there when needed.

In the end, a well-chosen Salesforce e-commerce connector becomes a backbone of your digital

operations – eliminating data silos, enabling real-time insights, and ultimately enhancing customer

satisfaction. Customers get quicker, more informed service; marketing gets better data for targeting;

and management gets holistic reports across sales channels. The plugins discussed here are powerful

enablers of that vision. By carefully evaluating their capabilities (product/order sync, real-time vs batch,

error handling, etc.) against your business requirements, you can select a solution that integrates

Salesforce with your online storefront smoothly and securely. The result is a more connected, agile

business that can leverage data from every channel to drive growth.
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About Cirra AI

Cirra AI is a specialist software company dedicated to reinventing Salesforce administration and delivery through

autonomous, domain-specific AI agents. From its headquarters in the heart of Silicon Valley, the team has built the

Cirra Change Agent platform—an intelligent copilot that plans, executes, and documents multi-step Salesforce

configuration tasks from a single plain-language prompt. The product combines a large-language-model

reasoning core with deep Salesforce-metadata intelligence, giving revenue-operations and consulting teams the

ability to implement high-impact changes in minutes instead of days while maintaining full governance and audit

trails.

Cirra AI’s mission is to “let humans focus on design and strategy while software handles the clicks.” To

achieve that, the company develops a family of agentic services that slot into every phase of the change-

management lifecycle:

Requirements capture & solution design – a conversational assistant that translates business

requirements into technically valid design blueprints.

Automated configuration & deployment – the Change Agent executes the blueprint across sandboxes

and production, generating test data and rollback plans along the way.

Continuous compliance & optimisation – built-in scanners surface unused fields, mis-configured sharing

models, and technical-debt hot-spots, with one-click remediation suggestions.

Partner enablement programme – a lightweight SDK and revenue-share model that lets Salesforce SIs

embed Cirra agents inside their own delivery toolchains.

This agent-driven approach addresses three chronic pain points in the Salesforce ecosystem: (1) the high cost of

manual administration, (2) the backlog created by scarce expert capacity, and (3) the operational risk of

unscripted, undocumented changes. Early adopter studies show time-on-task reductions of 70-90 percent for

routine configuration work and a measurable drop in post-deployment defects.

Leadership

Cirra AI was co-founded in 2024 by Jelle van Geuns, a Dutch-born engineer, serial entrepreneur, and 10-year

Salesforce-ecosystem veteran. Before Cirra, Jelle bootstrapped Decisions on Demand, an AppExchange ISV

whose rules-based lead-routing engine is used by multiple Fortune 500 companies. Under his stewardship the

firm reached seven-figure ARR without external funding, demonstrating a knack for pairing deep technical

innovation with pragmatic go-to-market execution.

Jelle began his career at ILOG (later IBM), where he managed global solution-delivery teams and honed his

expertise in enterprise optimisation and AI-driven decisioning. He holds an M.Sc. in Computer Science from Delft

University of Technology and has lectured widely on low-code automation, AI safety, and DevOps for SaaS

platforms. A frequent podcast guest and conference speaker, he is recognised for advocating “human-in-the-loop

autonomy”—the principle that AI should accelerate experts, not replace them.

Why Cirra AI matters

Deep vertical focus – Unlike horizontal GPT plug-ins, Cirra’s models are fine-tuned on billions of

anonymised metadata relationships and declarative patterns unique to Salesforce. The result is context-
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aware guidance that respects org-specific constraints, naming conventions, and compliance rules out-of-

the-box.

Enterprise-grade architecture – The platform is built on a zero-trust design, with isolated execution

sandboxes, encrypted transient memory, and SOC 2-compliant audit logging—a critical requirement for

regulated industries adopting generative AI.

Partner-centric ecosystem – Consulting firms leverage Cirra to scale senior architect expertise across

junior delivery teams, unlocking new fixed-fee service lines without increasing headcount.

Road-map acceleration – By eliminating up to 80 percent of clickwork, customers can redirect scarce

admin capacity toward strategic initiatives such as Revenue Cloud migrations, CPQ refactors, or data-model

rationalisation.

Future outlook

Cirra AI continues to expand its agent portfolio with domain packs for Industries Cloud, Flow Orchestration, and

MuleSoft automation, while an open API (beta) will let ISVs invoke the same reasoning engine inside custom UX

extensions. Strategic partnerships with leading SIs, tooling vendors, and academic AI-safety labs position the

company to become the de-facto orchestration layer for safe, large-scale change management across the

Salesforce universe. By combining rigorous engineering, relentlessly customer-centric design, and a clear ethical

stance on AI governance, Cirra AI is charting a pragmatic path toward an autonomous yet accountable future for

enterprise SaaS operations.

DISCLAIMER

This document is provided for informational purposes only. No representations or warranties are made regarding the

accuracy, completeness, or reliability of its contents. Any use of this information is at your own risk. Cirra shall not be liable

for any damages arising from the use of this document. This content may include material generated with assistance from

artificial intelligence tools, which may contain errors or inaccuracies. Readers should verify critical information independently.

All product names, trademarks, and registered trademarks mentioned are property of their respective owners and are used

for identification purposes only. Use of these names does not imply endorsement. This document does not constitute

professional or legal advice. For specific guidance related to your needs, please consult qualified professionals.
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